1 email at the 72 hour mark

/
/

[ Most important part of the whole launch }

N
N

A

Provide all
swipe required
at the 96 hour
mark and mail
affiliates at each
stage of the
crush campaign
with swipe

1 email at the 48 hour mark

[ Teach your affiliates the crush campaign }

1 email at the 36 hour mark

)

6 emails sent in the final 72 hours J

1 email at the 24 hour mark

\

\

Module 6 [ Launch close J [ The crush campaign J

1 email at the 12 hour mark
A/
1 email at the 4-6 hour mark

N N NN
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Urgency — — — —| Combine both
for maximum
effect

Scarcity

\
\
\



